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KORDIEDRANAZEN T B2 F L7,

(autumn leaves / saw / in / the wind / I / dancing ).

COWIEL L DONTHSNTVWET,
( people / by / is / many / this song / known ).

FTIRMEL 728 ) T/ ZBENE L7,
(on the busy / I/ stolen / had / street / my purse ).

HARIZIZINHE W) ZDOADT EAVTE T,

There ( Yamada / lots of people / are / name / is / whose ) in Japan.

EEIZZOHELIHIBKLEI)IZEEFEVE L
The doctor ( take / three times / to / a day / told me / this medicine ).

Wixr I AT—FELED T,
(in / he / fastest / runs / the / his class ).

LLH%R7A1000 FHZFICANDL LI BRI D o726, Hiri-idfmz
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If you ( ten million yen, / got / do / would you / what )?

TATE) SR CHEEITRLFAEIT A,

( the classroom / the morning / no student / earlier in / to / comes ) than Keiko.

EARIZEELCHETH, RebiddbE 60T A,

However (is, / never / will / give up / the problem / we / difficult ).

STy TUNAIERBIREVIIRE, BRIZEWTT,
This apple pie ( but / looks / tastes / good / bad, / it ).
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(1) ( ) you may lose the game, it’s not the end of the world.
a.As b . While c¢.Even though d.Asif
(2) We have never ( ) a giraffe before.
a.see b . sees C.saw d . seen
(3) This new smartphone is ( ) than the last one.
a . most useful b . more useful
c . as useful d . useful
(4) After I left his house, I remembered ( ) I wanted to say.
a . where b . which ¢ . what d . when
(5) She is walking ( ) her hands in her pockets.
a . with b.as ¢ . where d.to
(6) Iam sorry for not ( ) you sooner.
a.tocall b . call ¢ . calling d. called
(7)  The picnic ( ) because it rained heavily that day.
a . was going to postpone b . has postponed
¢ . would postpone d . was postponed
(8) IfI( ) rich, I would travel around the world.
a.am b.are c.were d.be
(9) Iwas ( ) go out when my mother called my name.
a . able b . about to c.just d . worried about
(100 Unfortunately, I had ( ) gone to bed when my cousin visited our

house last night.

a.yet b.ever c . already d . before
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Although Japan was once known as an "economic superpower, in the past
decade it has become known as the "epitome of what is cool. The concept evolved
from an article published in 2002 by journalist Douglas McGray titled “Japan’s Gross
National Cool.” McGray was writing about how Japan had lost its economic *edge
but had transformed into an international source of “cool” soft power. His article
mentioned anime, manga, J-pop, “consumer electronics, street fashion, and the
cuteness of Hello Kitty, whose full name is Kitty White.

Rather quickly, the national government began pushing “Cool Japan™ as a slogan
to promote cultural exports and incoming tourism. The national public broadcaster
NHK developed a long-running series called “Cool Japan Hakkutsu.” The program
*featured foreigners from a variety of countries commenting on customs, long-
standing and new, and *inevitably coming to the conclusion that Japan was “cool.”

Some say that the government and corporations should offer more support to
“Cool Japan” as a movement to rebuild Japan’s economy, especially after 3.11.
Others point out that the “Cool Japan™ boom is over. But the wisest observers say
that Japan has creative *craftspeople, artists, designers, movie directors, and
cartoonists who have great appeal beyond Japan’s borders. Helping those people
reach audiences abroad could continue to help Japan’s image as well as its economy.

() economic superpower: & FE K epitome; HL#I edge: BRI
consumer electronics: F & HL feature: FHE9 % inevitably: 3

craftspeople: fk A

From Japan Today and How It Got This Way
by James M. Vardaman, 2014
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Akira:
Petra:

Akira:
Petra:
Akira:
Petra:
Akira:
Petra:

Akira:

Petra:

Akira:

Petra:

Akira:

Petra:

Akira:

Petra:

Akira:

Hi, Petra. You look so tired. What’s up?

Hey, Akira. You know, we have to finish our paper for economics
class soon.

Yeah, I've been sleeping less these days in order to finish it.

) I'm in the same boat. I still have a lot to work on.

What’s your topic?

I am looking up “Cool Japan.” Have you ever heard of it?

Yes, of course. It’s about Japanese pop culture, right?

That’s right. Many people around the world find Japanese culture
C 1 ).

Indeed! In Japan, I often see foreign visitors talking about their
favorite anime and manga. J-pop, fashion, and video games are also
popular worldwide.

I know. I found an article about a writer who, in 2002, described
Japan as having “Gross National Cool.”

That’s a fun name. It sounds like “*Gross National Product.”

Exactly! After that, the Japanese government started using the idea
of “Cool Japan” to share its culture with the world.

I think it has been quite effective. In addition, the rapid development
of the Internet has helped spread newer content like idols and
VTubers that *represent “Cool Japan.”

( 2 ), I've heard more people here are getting interested in
that content. But some articles argue that, rather than relying on
“Cool Japan,” the government should focus on increasing productivity
and protecting domestic industries to revive the economy. @ Do _you
think Japanese people should change how they work to increase
productivity?

1 think we should to some extent. ( 3 ) a Japanese person, 1
want to see Japan *regain the status of a technological superpower. In
Canada, I'd like to broaden my view, especially on how people think
about work. Someday, I hope to make full use of my experience here
to help Japan achieve a prosperous economy.

That sounds great! To achieve it, you should do your best to get a
good (4 ) on this paper.

You can say that again... I'll work hard on it.

(#£) Gross National Product: [l E#a4: # represent: K3 5
regain: JU V) 9
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a. Petra & Akira L[F U CTHITT A TETH 5,
b. LAR—FOBFES#D > TR WO Akira 7217 TH %,
c. Akira L [[fk, Petra b LA — FOHEIEDNTERLETH S,
d. L7 72ADEED, REFOLR—F2HE LW EE LTV,

M4 &choz (1) ~ (4) WA DIEEND. kD a~doHrs
HOEL RO ZTNEN—D2FTORE, GLFTTEZR S\,

(1) a.cheap b . disappointing  c. fascinating  d . involved

(2) a.Barely b . Certainly c . Instead d . Nevertheless
(3) a.As b . Despite ¢ . Because d . Without

(4) a.deal b . grade C . sense d . taste
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a. Japanese culture is thought to be less popular than Canadian culture.
b . People should try to maintain their current work style.
¢ . The idea of “Cool Japan” has had little effect on Japan’s reputation.
d . The Internet has provided people with some new forms of entertainment

related to “Cool Japan”.
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